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Placement Description

About the National Theatre

About the Graphic Design Studio

The National Theatre is central to the creative life of
the country. In its three theatres on the South Bank
in London it presents up to 25 new shows a year and
productions also play in the West End and on tour.
It broadcasts to cinemas worldwide through National
Theatre Live, streams plays free to UK schools and
produces a wealth of digital content about theatre.

The in-house Graphic Design Studio is closely linked
to the theatre-making process, producing images for all
productions, but also supporting the National’s other
activities: touring and commercial transfers, broadcast
and digital media, learning, publishing and retail.
It produces printed and digital materials to support the
marketing of all NT projects, and within the building
designs everything from signage to uniforms.

Through an extensive programme of amplifying
activities – platform performances, backstage tours,
publications, exhibitions and outdoor events – it
recognises that theatre doesn’t begin and end with the
rise and fall of the curtain.

The output of the in-house team aims to always reflect
the creative excellence on NT stages whilst upholding the
high design standards of the brand.
The busy workload and varied scope of work make it a
fast-paced and energising place to work, and its culture
enables a collaborative environment that supports
creativity at all levels.

Placement Description

Likely Tasks

Person Specification

— To adapt, design and produce materials for print and
digital outputs, as directed by the senior members of
the Graphic Design Studio

The position will ideally suit a recent graduate with
a passion for creative culture, looking to get a flavour
of life in the in-house studio of an arts organisation.

— To create and develop concepts for a National
Theatre campaign. This won’t be a live project,
but will give the placement a good understanding
of the process that goes into the creation of a show
campaign image
— To carry out research as required

Essential
— A graphic design degree or similar
— A portfolio that demonstrates a good
understanding of image-making, design layout
and typography
— Proficient in Adobe CS5/CS6 or CC

Our Placement

— Good communication skills

Placements generally last between 2-3 weeks, and
provide experience in image-making, design layout
and campaign roll out.
The hours are 10am-6pm, Monday to Friday.

— Must enjoy all aspects of design

— Positive with a ‘can-do’ attitude
— Able to work collaboratively with fellow
team members
— An interest in design trends and practices
Desirable
— Some experience working either in house or
in an agency
— Culturally aware

